
SUSTAINABILITY AT KEURIG GREEN MOUNTAIN

MAKING EVERY  
CUP MATTER



We believe that  
every cup matters — 

for the convenience, for the great taste, as well 

as for the world. Together with our consumers, 

suppliers, employees, and communities, Keurig 

is Making Every Cup Matter. We have been 

making strong progress toward attaining our 

sustainability targets. Here, we highlight our 

progress toward achieving a recyclable K-Cup® 

pod, restoring water to people and nature, and 

improving the livelihoods of coffee farmers.



We’ve begun producing 
recyclable K-Cup® pods —  
adding to our lineup of 
already recyclable options.

K-Carafe® podK-MugTM podVue® podK-Cup® pod



Recyclable K-Cup® pods  
are now available!

With recyclable K-Cup®  
pods joining our already 
recyclable Vue®, K-Carafe®, 
and K-Mug™ pods, 
consumers have more 
options than ever 
depending on their needs 
— from single-serve cups 
and mugs to carafes.* 

See available varieties at 
Keurig.com/recyclable.

  *Check locally for plastics recyclability in your community.
**Keurig Research Study on Waste Coffee, February 2016.

Initial varieties of our recyclable K-Cup® pods can be 
purchased online, and we’ll expand into retail locations 
over time with more varieties as production ramps  
up. Our goal is to do more than introduce a recyclable 
K-Cup® pod. We want our pods to be effectively recycled. 
That is why we’re working with recyclers and industry 
experts to improve the capture rate of valuable small 
plastic items, such as our pods. Based on our testing 
with recyclers and collaboration with industry partners, 
we think we are making good progress. 

SAVE WATER AND COFFEE

Making beverages with the Keurig® brewing system 
offers consumers a water-smart choice. With Keurig®, 
consumers can make just what they need when they need 
it. In comparison, 15% of a pot of coffee is typically 
thrown out,** wasting the coffee, the water, and all of the 
underlying resources that went into making it.

Recyclable K-Cup® pods have started rolling off our 
production lines, with the first ones available on  

Keurig.com. We will increase production each year until 
100% of the pods we make are recyclable by 2020.



CHAMPIONING SMALL ITEM RECOVERY

We’re collaborating with others to 
understand and develop solutions for the 
recovery of small recyclable items and 
investing more than $5 million in recycling 
infrastructure and education. We also 
participate in organizations working to 
understand the supply and demand for 
recovered polypropylene and to encourage 
its use in new products, such as storage  
bins and automotive parts.

Find instructions for recycling and learn about our take-back programs at KeurigRecycling.com.

DESIGNING FOR RECYCLABILITY

We are using polypropylene #5 plastic  
for our recyclable K-Cup® pods. It  

performs well in our brewing system,  
is accepted for recycling in a  

majority of communities in the  
United States and Canada,  
and is in high demand as a  

recovered material.

DRIVING CONTINUED INNOVATION

We are currently focused on recyclability 
because it is the most readily available option 
for most of our consumers. We’re exploring 
design innovations for many different materials, 
including those that are compostable, so 
we can continue to evolve our packaging as 
recovery programs for such materials become 
more commonplace.
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Great beverages start  
with clean water

We believe everyone should have clean water —  
for drinking and washing, for recreation, for agriculture, and for nature.

We are working with organizations, such as 
The Nature Conservancy and Raise the River, 
whose projects restore water quality and 
resources through six key areas: 

• Floodplain restoration

• Wetland protection

• Agricultural management

• Forest protection

• Green stormwater

• Upstream restoration.

RESTORING WATER TO PEOPLE AND NATURE

We recognize that water is a critical natural 
resource. Keurig creates an opportunity to give 
water back to people and nature. For every  
Keurig® beverage made, we will restore that 
same volume of water, cup for cup, through 
projects that focus on enhancing watersheds, 
protecting habitats, and conserving water.  
So far, we’ve already balanced more than 524 
million gallons through projects in the United 
States, in geographies where people make our 
beverages. That’s nearly 80% of the water used  
in our beverages, based on fiscal 2015 pod  
sales volume.  



Keurig can uniquely 
contribute to solving 
local and global 
water challenges by 
sharing our strengths 
in innovation, 
partnership, and 
sustainability. Our 
strategy has three 
focus areas:

BALANCE 
Restore the water used 

in our beverages to  
people and nature

 

OPTIMIZE 
Use water efficiently 
in our operations and 

supply chain

CONNECT  
Connect people to 

clean water



Improving farmer  
livelihoods

The challenges — and opportunities — in coffee communities 
are complex and interconnected. We are dedicated to improving 
livelihoods and to building resilience that can see coffee-farming 

communities through even the toughest of times.

BUILDING RESILIENCE

To help build strong supply chains, we have established two 
targets designed to improve the resiliency of the people 
and lands that support our products. 

First, we are committed to sourcing 100% of primary 
agricultural and manufactured products according to  
our established Responsible Sourcing Supplier Guidelines. 

For our coffee sourcing, third-party certifications are 
important to the achievement of our target. Both Fair 
Trade and Rainforest Alliance certifications align with our 
guidelines and thus count toward our target. In fiscal 2015, 
23% of coffee purchased, or more than 56 million pounds, 
was certified through these two frameworks.

Second, we are working to engage 1 million people in our 
supply chains to significantly improve their livelihoods. We 
intentionally chose a challenging target. To meet it, we’re 
partnering with organizations with expertise in capacity 
building in coffee communities around the world.

We aim to improve livelihoods in our 
coffee supply chain by focusing on 
the following solutions:

Improving farming 
techniques

Addressing local 
water issues and 
planning for  
changes in climate

Strengthening 
farmer organizations



 282K+
people to date have been 
engaged to significantly 
improve their livelihoods,  
and here are some examples:

32,565
people in 6,513 coffee-growing families in 
East Africa have increased the number of 
months of food self-sufficiency.

3,172
people in Nicaragua have improved 
access to drinking water and 
sustainable water source monitoring.

16,188
people in Central America live in 
households that received loans to 
replant aged or infected coffee trees.



Making progress  
toward our 2020  

sustainability targets
We have a set of ambitious targets that we intend to 

reach by 2020. The targets are business-driven and future-
oriented. These targets are essential to our Company’s 

success and to helping us Brew a Better World — and our 
employees are the key to helping us get there.



Engage 1 million people in our supply  
chains to significantly improve  

their livelihoods, including water  
security and climate resilience. 

282,220 People engaged to  
significantly improve their livelihoods.

Source 100% of primary agricultural  
and manufactured products according to  

established Keurig Green Mountain  
responsible sourcing guidelines.

68% Coffee traceable*

23% Coffee sustainably certified

100% of K-Cup® pods will be recyclable.
First recyclable K-Cup® pods  
available for purchase in 2016.

Reduce life-cycle greenhouse gas  
(GHG) emissions of brewed  

beverages by 25% vs. 2012 baseline.

22% U.S. coffee roasting energy  
reduction, per pound roasted.

9% Vehicle fleet GHG emissions  
reduction, per kilometer.

Achieve zero waste-to-landfill at our  
owned and operated manufacturing  

and distribution facilities.

88% Manufacturing waste diversion  
rate (up from 86% in 2014).

Engage 100% of employees to  
understand our vision and values and  

present opportunities that allow them  
to contribute to our targets.

74% Surveyed employees who affirmed  
they “understand and contribute to  
the achievement of the Company’s  
sustainability vision and targets.”  

Balance 100% of the water used in  
our 2020 brewed beverage volume in  

all our beverages, ounce for ounce.

80% The percentage of water we helped  
restore to people and nature based on the  
water used in our beverages in fiscal 2015 —  
a total of 524 million gallons.

2020 TARGETS FISCAL 2015 PROGRESS

*Via certification or Keurig’s traceability program.



KEURIG GREEN MOUNTAIN, INC

33 Coffee Lane  
Waterbury, VT 05676

PHONE 1.800.545.2326 
EMAIL sustainability@keurig.com 
www.KeurigGreenMountain.com

CONTENT

BuzzWord, Inc. 
www.GoBuzzWord.com

DESIGN
Celery Design Collaborative 
www.CeleryDesign.com


